Summary of terms and deadlines — academic year 2024/2025

Enrolment for test

Degree course

Test date

Publication of
results

Registration

Arts and Cultural Events
Tourism, Management and Culture

5 December 2023

Communication, Media and
Advertising

6 December 2023

Fashion and Creative Industries

11 December 2023

1st 2 to 27 November : . 12 January to 29
session 2023 Interpreting and Communlc.aFlon 11 January 2024 February 2024
Languages, Culture and Digital 12 December 2023
Communication
Comunicazione d impresa 14 December 2023
e relazioni pubbliche
Corporate C_ommun_lcatlon and 15 December 2023
Public Relations
Communication, Media and
Advertising 7 March 2024
Arts and Cultural Events
. 8 March 2024
Tourism, Management and Culture
Fashion and Creative Industries 11 March 2024
2nd 28 November 2023 27 March
: 26 March 2024
session | to 27 February 2024 Interpreting and Communication to 29 April 2024*
12 March 2024
Languages, Culture and Digital 13 March 2024
Communication
Comunlca_lzpned impresa 14 March 2024
e relazioni pubbliche
Corporate C_ommun_lcatlon and 15 March 2024
Public Relations
Arts and Cultural Events
_ Hitrar =y 13 May 2024
Tourism, Management and Culture
Languages, Cultqre gnd Digital 14 May 2024
Communication
Communlcatlo.n,. Media and 15 May 2024
Advertising
3rd 28 February** to 6 6 June 2024 710 28 June
A : H : *
session May 2024 Interpreting and Communication 16 May 2024 2024
Fashion and Creative Industries 20 May 2024
Comunicazione dimpresa e
relazioni pubbliche 22 May 2024
Corporate Communication and 24 May 2024

Public Relations

excerpt of Admissions Procedures for Bachelor’s Degree Courses



https://www.iulm.it/wps/wcm/connect/iulm/0313ca32-8ebd-41c5-82e9-82d615a4b1f6/Modalita%CC%80+ammissione+ai+corsi+di+laurea+2024_25_ENG.pdf?MOD=AJPERES

Arts and Cultural Events 15 July 2024
Tourism, Management and Culture

Interpreting and Communication

16 July 2024
Languages, Culture and Digital 26 July
4th 7 May™ Communication 17 July 2024 25 July 2024 to 27 August
session to4 JU|y 2024 2024*

Comunicazione d’impresa
e relazioni pubbliche

Communication, Media and

dates to be defined
according to number
of remaining places

Advertising . .
. . . (if only 4th-session
Fashion and Creatlvg In(_justrles applicants: 18 July
Corporate Communication and 2024)

Public Relations

* In the event of potential over-subscription of available places, the deadlines for registration could be shortened so as to allow for the
appropriate scrolling of the ranking list

** |nthe event of potential over-subscription of available places at the end of the session, the opening date for registration for the following
session may be postponed by a week or more

excerpt of Admissions Procedures for Bachelor’s Degree Courses



https://www.iulm.it/wps/wcm/connect/iulm/0313ca32-8ebd-41c5-82e9-82d615a4b1f6/Modalita%CC%80+ammissione+ai+corsi+di+laurea+2024_25_ENG.pdf?MOD=AJPERES

